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Financial Consumer Agency of Canada

• Federal government agency mandated to protect financial consumers.

• Independent regulator that supervises banks and other federally 
regulated financial entities.

• Educates Canadians about their rights and responsibilities when dealing 
with financial institutions. 

• Collaborates with organizations to develop resources and tools to help 
consumers make informed financial decisions and strengthen their 
financial resilience.
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Responds to 
consumer issues 
raised by FCAC 
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Legislation 

received royal 

assent in 2018

Supporting 

regulations 

published in 

August 2021

50 + new or 
enhanced

protections for 
bank customers 
come into force 

on June 30, 2022

Consumer Protection

Canada’s Financial Consumer Protection Framework (FCPF): a significant 
milestone in consumer protection.



Engagement and 
Outreach 

• Information sessions 
for stakeholders

• Stakeholder Bulletin 
distributed monthly

• Quarterly consumer 
newsletter (June)

Helps Canadians with  
consumer protection 
matters by:

• Responding to enquiries

• Explaining new and 
enhanced provisions 

• Directing to available 
resources

Marketing
Consumer 
Services Centre
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FCPF: FCAC Activities to Raise Public Awareness

Digital products including:

• Infographics

• Explainer videos

• Social media content 
and calendar

• Graphics/banners



FCPF: Enhanced Consumer Protection
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The 50 + new and enhanced 
protections include:

• Enhanced disclosures: electronic 
alerts

• Enhanced complaint-handling 
procedures

• Cashing of a government cheque

• Etc.



Research and Policy
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• Monitor and evaluate trends and 
emerging issues related to 
financial consumer protection and 
consumer financial well-being.

• Analyze data to identify key 
priority areas of research and 
public policy focus.

• Identify and make 
recommendations for public 
policy and programs based on 
empirical evidence.



Populations facing 
greatest financial 

vulnerabilities
• Persons with disabilities
• Indigenous peoples
• Recent immigrants
• Women
• People living on lower 

incomes or reduced 
household incomes

• Part-time or precarious 
workers

Financially 
knowledgeable:

47% 2022 

40% 2019

Budgeting:

56% 2022 

49% 2019

COVID-19 Financial Well-Being Survey 

Finances control life:

35% 2022 

24% 2019

Had debt in 2019 and 
added more:

39%

Increased stress since 
start of pandemic:

49%

Positive trends Concerning trends

Source: FCAC Covid-19 Financial Wellbeing Monitor, March 2022

Research Findings: Covid-19 Monthly Monitors

8

https://www.canada.ca/en/financial-consumer-agency/corporate/covid-19/summary-covid-19-surveys.html


Survey on Canadians’ Use of Bank Products or Services

• 86% prefer credit or debit cards

• 54% contactless payments

• 36% credit cards

• 46% e-transfers

• 67% cash

• 50% cheques 

Canadians use electronic 
banking products and 
services MORE often

Canadians use cash and 
cheques LESS often

Research Findings: Covid-19 Monthly Monitors

Source: FCAC Covid-19 Financial Wellbeing Monitor, April 2021

Populations facing 
greatest financial 

vulnerabilities
• Persons with disabilities
• Indigenous peoples
• Recent immigrants
• Women
• People living on lower 

incomes or reduced 
household incomes

• Part-time or precarious 
workers
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https://www.canada.ca/en/financial-consumer-agency/corporate/covid-19/summary-covid-19-surveys.html


Consumer Education and Financial Literacy
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• Strengthen Canadians’ financial awareness, knowledge, skills, attitudes and 
behaviors.

• Provide online content, tools and programs that help educate Canadians so 
they can make informed financial decisions.

• Provide resources that help consumers navigate an increasingly digital world 
with a growing complexity of financial products and services.

Canada.ca/Money



Make Change that Counts
National Financial Literacy Strategy 2021 - 2026
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A 5-year plan to create a more 
accessible, inclusive, and effective
financial literacy ecosystem for all 
Canadians.

__________________________

Vision

A Canada where everyone can build 
financial resilience in an increasingly 
digital world.



FCAC Initiatives to Advance the Strategy
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• FCAC is experimenting 
with ways to increase the 
financial confidence of 
girls and women of 
different ages. 

• One project, run on a 
gamified online platform 
that offers virtual seek-
and-find activities, 
targets students in 
grades 6 -12. 



FCAC Initiatives to Advance the Strategy
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• Students visit FCAC webpages for 
answers to questions about money 
management, budgeting, etc. 

• FCAC measures students’ financial 
confidence before and after to test 
results, with a particular focus on 
girls.

• Students can share tips among 
themselves on virtual forum. 

• The modules will be online 
throughout 2022.



Financial Tools and Calculators
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Canada.ca/Financial-Tools

• Budget Planner

• Bank Account Comparison Tool

• Credit Card Comparison Tool

• Credit Card Payment Calculator

• Mortgage Calculator

• Mortgage Qualifier Tool

• Financial Goal Calculator

• Canadian Financial Literacy Database

• Financial Literacy Self-assessment Quiz
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Budget Planner Widget
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FCAC is looking for organizations interested in participating in a pilot project to 
help us evaluate and test our new Budget Planner Widget. The project consists 
of incorporating a small application (widget) of our Budget Planner to your 
website for your visitors’ and partners’ benefits.



Resources for Teachers & Students
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• FCAC workshops and on-demand recordings:

• Financial Basics including e-Learning video series
• Understanding your credit report and score
• Your Financial Toolkit
• It’s your money: Make it count!

• Online resources – Education funding:

• Budgeting for student life
• Student lines of credit
• Working to pay for your education
• Paying back student debt

• Online resources – Life events:

• Starting your first job
• Renting your first apartment or house

Canada.ca/Money

https://www.canada.ca/en/financial-consumer-agency/services/financial-basics.html
https://www.canada.ca/en/financial-consumer-agency/services/workshop-credit-report-score.html
https://www.canada.ca/en/financial-consumer-agency/services/financial-toolkit.html
https://www.youtube.com/watch?v=M4JABEjSZos
https://www.canada.ca/en/services/finance/educationfunding.html
https://www.canada.ca/en/services/finance/manage/life-events.html
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Financial Literacy Month

Financial Literacy Month is a national 
campaign to raise awareness among Canadians 
and stakeholders about the importance of 
financial literacy in strengthening an 
individual’s financial resilience.

• November is Financial Literacy Month in 
Canada

• National collaboration coordinated by FCAC



22

QUESTIONS?



CONTACT US

Website
Canada.ca/fcac

Toll-free
1-866-461-3222

TTY
613-947-7771 
or 1-866-914-6097

facebook.com/FCACan

twitter.com/@FCACan

Join us on LinkedInyoutube.com/FCACan

instagram.com/@FCACan



THANK YOU!


